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About More in Common

More in Common is a think tank and research agency working to bridge the gap between
policymakers and the public and helping people in Westminster to understand those
voters who feel ignored or overlooked by those in power. Our British Seven segmentation
provides a unique lens for understanding what the public think and why. We've published
ground-breaking reports on a range of issues from climate and refugees to culture wars to
crime. We are a full-service research agency offering polling and focus group research and
are members of the British Polling Council.

We are grateful to the Wates Family Enterprise Trust for supporting this work. We also
acknowledge the contribution of the Town and Country Planning Association for their
advice as we conducted the research for this report and are thankful for the Green
Infrastructure Partnership’s willingness to share their expertise and on the ground
experience of the issues explored in this report.

More in Common has retained full editorial control over this report.
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Foreword

Britain has long held a public who love and care deeply for our environment. From the
national symbols of the oak tree to the red rose, nature is the force which unites us across
even the deepest political divides.

From our Trust's work across the country with challenged communities, we know things
are tough right now. People want change. This report highlights a growing malaise among
the public that those in power cannot improve their lives. And yet it also highlights a great
opportunity. It makes clear that a programme to improve the quality and condition of
Britons’ green spaces in our cities, towns and neighbourhoods can act as an important
tonic to this rising discontent.

The research comes at a time when we're seeing the success of politicians who make
people feel heard, and a time when neighbourhood-level community empowerment
approaches are being incredibly well received. The writing is on the wall. The answers are
held within communities, but they need support.

On this note, the research offers valuable guidance. Britons’ key asks are not requests for
large infrastructure but a bid for their communities to be involved in shaping and
stewarding their green and blue spaces. Spaces which we know have myriad co-benefits,
and the power to transform local ecosystems and the health and well-being of all who live,
work, and play locally. Evidence shows that the benefits from such spaces reap multiple
savings from the public purse in the long term - health needs can be supported, anti-social
behaviour reduced, and community resilience strengthened.

This report demonstrates that green spaces are a major source of pride and enjoyment for
Britons of all backgrounds. It powerfully corrects any assumption that there is no political
benefit for politicians who make the protection and improvement of Britain’s green spaces
a priority.

It should give our sector confidence that Britons share our passion for nature. By enabling
a better understanding of how Britons conceive of urban green spaces and their benefits
and what they want policymakers to do to improve them, this report represents a valuable
resource for policymakers, local authorities and those working across the field.

With public trust in politics and the perceived ability of government to deliver meaningful
improvements to Britons’ lives so low, the report's demonstration that improving green
spaces can help rebuild public confidence is more important than ever.

My hope is that this report will encourage readers to go out and improve their communities
and green spaces however they can, be that policy change, community empowerment or
getting their hands in the soil. This mission is not only a moral imperative but one that is
vital for tackling the forces that are driving our communities apart.
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Jonny Wates, Trustee, Wates Family Enterprise Trust
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Executive Summary

The founding motivations for this report were quite unique.

Each month More in Common is privileged to organise and moderate dozens of focus
groups to hear the views of Britons of all backgrounds and political inclinations up and
down the country. At the start of our focus group discussions, to make participants feel
comfortable sharing their views, we ask an icebreaker question. Often we ask “what is the
best thing about where you live?” Regardless of where participants are from, whether it is
urban or rural, whether they are young or old or what their voting preferences are, almost
always a majority of participants will say one thing: their local parks and green spaces.

This made us question why if Britons love their parks and green spaces so much, are they
rarely, if at all, considered a political priority by policymakers? From conversations with
policymakers and green space and nature campaigners it became clear that this is because
there is an assumption that there is little political credit and few votes to be won on this
issue.

It is this assumption that this report seeks to test.

This report, drawing on a survey of 3,000 Britons and four focus groups of voters in the key
electoral battlegrounds of Wakefield, Scunthorpe, Grimsby and inner city Birmingham,
provides a comprehensive analysis of Britons’ attitudes towards green spaces.

Parks and green spaces are indeed Britons’ biggest source of local pride. This is the case
for voters of every political party and six of More in Common’s seven segments -
demonstrating their potential as a unifying source of local pride.

Our research also found that Britons see, define and value green spaces in a more
instrumental way than some in the nature sector traditionally have. When Britons conceive
of high-quality green spaces they focus on their enjoyment of them rather than the intrinsic
environmental value they might possess.

The enjoyment Britons gain from their green spaces is rich and multi-faceted. However,
Britons are clear that the mental health benefits they see spending time in green spaces as
bringing are the most important benefit they offer - this is true for voters of all parties and
six of the seven segments. It is clear that green spaces play a vital role in allowing Britons
to decompress from their increasingly stressful lives.

While Britons’ experiences of accessing their green spaces are broadly positive, there are
real barriers which are restricting their enjoyment of them. Anti-social behaviour and a lack
of safety are the biggest barriers stopping Britons from spending more time in their green
spaces. A failure to tackle this and to keep parks and green spaces well maintained and
clear of litter is, for many Britons, driving a sense that their local communities are in decline
and those in power don't care about addressing this.
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Our research indicates there would likely be widespread support for any reasonable form
of government action to improve Britons’ parks and green spaces. However, Britons also
want government, both at the national and local level, to empower local communities with
the resources they need to take stewardship and responsibility for improving their own
green spaces.

While important in their own right, Britain's parks and green spaces also have the potential
to play a much bigger role in reversing the pessimism and frustration that is currently
dominating public mood in Britain. A sense that those in power aren’t capable of delivering
improvements to Britons’ lives and communities is driving this anger.

The government’s recent recognition of the importance of this through their Pride in Place
Strategy is wise. Britons want their parks and green spaces to form a key part of restoring
pride back into their communities and believe funding to support the improvement of
green spaces is the second most effective of the potential uses of the £5 billion Pride in
Place funding pot.

An additional statistical ‘maxdiff experiment also reveals that though not quite as large as
addressing the cost of living or NHS waiting lists, improving the quality of Britain’s parks
and green spaces presents a significant opportunity to improve Britons’ confidence in
government to improve their lives and local communities - an opportunity of greater
magnitude than the reduction of legal migration levels represents.

If politicians, at all levels, want to protect or grow their support amid growing anti-system
sentiment in Britain then they must persuade voters that they are capable of improving their
lives and communities. Focusing on protecting the quality of the one thing, parks and green
spaces, Britons are most proud of is clearly a good starting point for achieving this.
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The seven segme nts

Using extensive research into Britons’ core beliefs, their values and behaviours, More in
Common has developed a unique segmentation of the British public. This segmentation
allows us to look upstream not just at what different groups think, but why they think it,
reflecting fundamental differences between groups in how they relate to authority, change,
community and the future.

More in Common’s analysis produces seven segments within the British population, which
are referred to throughout this report:

A highly engaged and globally-minded group driven by concerns about social justice.
Politically active but feeling increasingly alienated from mainstream party politics, they
prioritise issues such as climate change and international affairs. Occasionally outliers on
social issues, they maintain a strongly held and sometimes uncompromising approach to
their beliefs.

Incrementalist Left - 21 per cent of the population

A civic-minded, community-oriented group holding views which are generally left-of-
centre but with an aversion to the extreme; they prefer gradual reform over revolutionary
change. They trust experts and institutions yet are largely tuned out of day-to-day politics
and can be conflict-averse, stepping away from issues they see as particularly fraught or
complex.

Established Liberals - 9 per cent of the population

A prosperous, confident segment who believe the system broadly works as it is and who
trust experts to deliver continued progress. They have a strong belief in individual agency
which can make them less empathetic to those who are struggling. Institutionally trusting,
they maintain faith in democratic processes and have a strong information-centric way of
engaging with issues.

Sceptical Scrollers - 10 per cent of the population

A digitally-native group whose unhappiness with the social contract means they have lost
faith in traditional institutions and seek alternative sources of truth online. Often shaped by
their experience of the Covid pandemic, they prefer individual influencers over mainstream
media and are increasingly drawn to conspiratorial thinking.

Rooted Patriots - 20 per cent of the population

A patriotic but politically untethered group which feels abandoned and overlooked by
political elites and yearns for leaders with common sense, but does not want to overthrow
the system as a whole. They are particularly concerned about community decline and the
pressures of migration. Interventionist on economics but conservative on social issues,
they have shaped much of Britain's politics over the past decade.
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Traditional Conservatives - 8 per cent of the population
Respectful of authority and tradition, Traditional Conservatives believe in individual

responsibility and established norms that have served them well. Nostalgic for the past but
optimistic about the future, they are deeply sceptical of many forces of change such as
immigration or the path to net-zero.

Dissenting Disruptors - 20 per cent of the population

Frustrated with their circumstances and with an appetite for radical solutions, Dissenting
Disruptors crave dramatic change and strong leadership. Highly distrustful of institutions,
opposed to multiculturalism and feeling disconnected from society, they are drawn to
political movements that promise to overhaul the status quo and put people like them first.

Voting patterns of the Segments

How would the segments vote today?

Progressive Incrementalist Established Sceptical Rooted Traditional Dissenting
Activists Left Liberals Scrollers Patriots = Conservatives Disruptors
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Common 2025 data is current voting intention, 2019 and 2024 is recalled General Election vote
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The Backdrop - a collapse in confidence in
hpwfsonfoutt!bcjmjuz!up!nbl f

Over the last year, More in Common’s research has painted a bleak picture of the British
public’'s mood. Britons feel their own personal lives are becoming more and more of a
struggle, while many, and particularly those who now intend to vote for Reform UK, feel that
the condition of their local communities is in decline as well. Increasingly, disillusionment
is turning into anger at those in power.

While this frustration with the state and direction of Britain is being channelled towards
multiple targets there is a common cause: a sense that politicians and those in power aren't
capable of improving Britons’ lives and communities.

As More in Common’s Change Pending report showed, Britons voted for change at the
last General Election. For Labour supporters a desire for change was the dominant driver
of their vote. Labour voters, and Britons overall, had genuine hope that a Labour
government would be capable of delivering this change. Asked immediately after the
General Election, 54 per cent of Britons and 84 per cent of 2024 Labour voters said they
expected the Labour government to improve the lives of people like them. Just over a year
later, the proportion of Britons who think the government will improve the lives of people
like them has halved to just 27 per cent - among 2024 Labour voters just 57 per cent say
they expect the government to improve their lives.

Confidence in the government's ability to improve Britons' lives has halved since
the General Election

Please indicate which statement you agree with more using a scale of 1to 4 where 1 means you completely
agree with the first statement and 4 the second statement.

@1- 1 expect the Labour government will improve the lives of people likeme ®2- @3-
@ 4-1do not expect the Labour government will improve the lives of people like me

anoctoner 2025 [ ECT N N

o2 Lavounvorers o) [ s &

2024 Labour voters ctover 2025) ||| D

2024 Labour to Reform switchers (October nn“_
oasteroutoDggsheratss T I T .

g:::nzgn More in Common « October 2025 & July 2024

This collapse in confidence in government to make things better extends to Britons’ local
communities as well as their own lives. Three quarters (74 per cent) of Britons do not expect
the Labour government to help improve their local area or community. From our focus
group conversations in Wakefield, Scunthorpe, Grimsby and inner city Birmingham it
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became clear that in areas of the country that have become ‘left-behind’, pride in place and
confidence in government to improve their communities was even lower. Indeed, among
those who say their local area is in a bad state, confidence is even lower than it is across
the public as a whole: 85 per cent of Britons who think their area is in a bad state do not
expect the government to improve their local communities.

kI think what people are forgetting is that all these parks, what's the common thing
uifz!ibwf!bnpohtu! fbdi!puifs@ Uifztsf!nbjoubjofe!
mpdbm! bvui psjujftltuifztsf!bmm!cbolsvqu/!Tp!uibu(t
ther e's been a decline in the state of these parks. Some people have obviously

mentioned community spirit, community pride, that does have a link to it.

Ultimately the parks are cleaned, maintained, repaired by the council which is
dvssfoumz!cbol svqut/

Mohammed, a security guard living in Birmingham

ltis clear that this sense that Labour won't improve Britons’ lives and communities is driving
their post-election collapse in support. 81 per cent of Labour to Reform switchers and 68
per cent of Labour to Lib Dem/Green switchers believe Labour won't improve their lives
while 87 per cent of Labour to Reform switchers and 70 per cent of Labour to Lib
Dem/Green switchers believe the government will not help improve their local
communities.

Just a quarter of Britons expect the government to improve their local
communities

Which of the following comes closest to your opinion?

-l expect that the Labour government will help imp my local area/ Y - -
@1l hat the Lab ill help i local /s i ®2- @3
@ 4-1do not expect that the Labour government will imp my local i

O
—— T
—
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More in
Common

More in Common « October 2025

In the public’s eyes, blame for the feeling that those in power are incapable of making
improvements to their lives and communities extends beyond simple incompetence.
Increasingly, ordinary Britons feel that those in power do not care about them or their local
communities. 84 per cent of Britons believe that politicians do not care about people like

m
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themselves, while 77 per cent believe politicians don't care about areas like their own local
community. While dislike and negative perceptions of the motivations of politicians is
nothing new, this sense that those in power don't even care about ordinary Britons’
problems should create real worry for those seeking to preserve Britain’s political
institutions and systems.

kXfloffelgfpgmf! uibu!dbsf! bcpvu! pvs! dpnnvojujft]/
our community. So we need to make sure the people getting funding do care about
pvs!dpnnvojuzt/

Stacey, a homemaker living in Grimsby
Britons overwhelmingly feel that politicians do not care about their local
communities

Please indicate which statement you agree with more using a scale of 1to 4 where 1 means you completely
agree with the first statement and 4 the second statement.

@ 1- Politicians care about areas like my local community ®2- @3-
@ 4-Politicians do not care about areas like my local community

S -
o
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T

ggr':n::n More in Common « October 2025

This perception that Labour is incapable of improving Britons’ lives and communities has
fed into a belief that the party represents a continuation of the previous Conservative
governments, rather than the change Britons voted for at the last election. Asked directly,
seveninten (70 per cent) Britons say the new government feels like more of the same rather
than genuinely different when compared to the previous Conservative government. A
majority (54 per cent) of Labour's own 2024 voters say the new government feels like more
of the same with 82 per cent of Labour to Reform switchers and 86 per cent of Labour to
Lib Dem/Green switchers saying this.
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Britons, including a majority of 2024 Labour voters, don't think this
government represents change from their Conservative predecessors

Compared to our previous Conservative government, would you say that our new Labour government...

@ Feels genuinely different @ Feels like more of the same

-

g:r’:rv::n More in Common « October 2025

This perceived lack of change is also driving a particularly acute problem for Labour in areas
that feel ‘left behind’. Labour is retaining 84 per cent of their 2024 voters who feel that
politicians do care about areas like their local community but just 51 per cent of their voters
who feel politicians do not care about areas like their local community. This holds huge
political ramifications for the party in the Red Wall. Indeed, among More in Common’s
Rooted Patriots, the segment most likely to feel that politicians don't care about areas like
their local community and the segment that best captures Red Wall voters, perceptions of
Labour representing more of the same are even more entrenched than they are with British
public as a whole and belief that Labour will not improve their local area is ten percentage
points higher than among Britons overall.

kUi fsftt! opu! b! mpu! pg!uijoht! gps! gfpgmf! up! ep/! L
closing, so you've got no night life if you wanted to go out, but there's just nothing
joluifltgsfdjodu!uibu!zpv!dpvme! hp! boe!ep!ifsf ot

Debbie, works in a Chinese takeaway in Grimsby
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The role that green spaces can play in
addressing this malaise

In focus group conversations up and down the country, with participants of all political
backgrounds, we often ask people to say what their favourite thing about their local area is
as an icebreaker question. In almost every part of the country, most participants say the
parks, green spaces and nature they have access to. This was the genesis of this project.

When asked what their biggest source of pride in their local area is in their own words,
green spaces and a strong sense of community pride were the dominant responses for our
3,000 person sample.

Thinking about where you are from, in a few words what makes you most proud of
your local area?

Neighbour hocdp

FQ Hlstor eful).
‘lr

u w..
P NaturaICIea 4 Close

o I Park .
SORSN:,
Locg I '&‘ee,. P Ge

Woodluln’: N Low 'Diversity
&“\ Sea Rural Mamtalned
e° \ Love ca L4 .
6 Cultur e 9\3“‘1 rl e n
Sense

crimeParks Access ®

Community

Shops I'OUd Countryside

Enwronment‘”‘ e
Neighbours

One in three Britons (32 per cent) say their parks and green spaces are their biggest source
of pride in their local area, making them the largest source of local pride in place with local
nature in second place and selected by a quarter of Britons (26 per cent). Collectively, half
of Britons (51 per cent) select at least one of the two. Similarly, asked for their favourite thing
in the local area a similar pattern emerges with a third (33 per cent) saying their parks and
green spaces, the most of any options offered to them.

kUi f!cftuluijoh! bcpvu! xifsf!JImjwf-1J3J(n!jo!b!wjm
xpoefsgvm!uispvhipvuluiflebz/1

April, works in finance living in Wakefield
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KXf! mptf! b! mpu! pg! hsffoltgbdft!evf!lup!ipvtjoh!ef
And it's only increasing with the more people that we have in the UK. We need the

housing obviously. But these green spaces are important for when you just need

to just let go of all of the people running around your mind and being in your ear

and things like that. So I think that the value of nature is actually really big for a lot

pg! gf pgmf! boe! ftgfdjbmmz!gps!nf-ltuif!obuvsflgps!r

Georgie, an administrator living in Scunthorpe

Crucially, while policymakers can sometimes assume that a love of parks and green spaces
is the preserve of only middle class liberals, this is simply not the case. Parks and green
spaces are the biggest source of local pride for six of our seven segments, with Sceptical
Scrollers the sole exception, and are a greater source of local pride for our Red Wall style
Rooted Patriots than the Progressive Activists who dominate much of the environmental
movement. This unity also extends to political parties as parks and green spaces are the
top source of local pride for both the 2024 and current voters of every party - with those
currently intending to vote Reform fractionally more likely to opt for parks and green spaces
than those currently intending to vote Labour.

Parks and green spaces are the biggest source of local pride for six of our
seven segments

Thinking about where you are from, what makes you most proud of your local area?

All Incrementalist Left Established Liberals
The parks/green spaces |INNET] a s ]
The nature | INNNNET] 26 [ 33 | 2]
The sense of community INEE] 3 7] | 30]
Our local history - |IINEL] 2 T |25
Our independent/small businesses [0 12 [ 10] | 5]
Our diversity L) 18 [ 13] | 8]
Food and cuisine A 4 | 8] | 8]
Local SRS SRS I . =
or artists
Our high street I 6 a | 8]
Our sports teams (e.g. football club) I 4 a [ 4]
Something else (please specify) |1 2 I 0
Not applicable [N 14 I [ 4]
Traditional Dissenting
Sceptical Scrollers Rooted Patriots Conservatives Disruptors
The parks/green spaces IEEZY L B N
The nature EEEY I = T
The sense of community IS [ 16] | 2] 22
Ourlocal history |IEEE] ] 23
Our independent/small businesses [IE | 11] 1]
Ourdiversity IS B I [ 6]
Food and cuisine [IEA [ 8] | 5] (4]
Local oSBT SERSSY B = - =
orartists
Our high street [IlE B [ 5]
Our sports teams (e.g. football club) ] B | 5] [ 8]
Something else (please specify) 0 I | HJ I
Not applicable | IENEZY T T
gg'rne":gn More in Common « October 2025

Similarly, a strong appreciation of local parks and green spaces extends beyond those with
the greatest access to them. Parks and green spaces are the largest source of local pride
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for those living in urban and city centre areas. Urbanite Britons are more likely to say parks
and green spaces are their greatest source of local pride than Britons overall, while those
living in large towns are the most likely of all Britons to say parks and green spaces are their
greatest source of local pride. Britons across the income distribution are also unified on the
important role of parks and green spaces in building community pride. With the exception
of those with middling household incomes (those earning between £40,000 and £50,000
and £50,000 and £60,000,) parks and green spaces are the biggest source of local pride for
all income groups. The prioritisation of green spaces only falls among middle-income
groups because of their disproportional citing of local nature as a source of local pride.

Parks and green spaces are just as important sources of pride for those in
urban areas as they are for those in rural areas

Thinking about where you are from, what makes you most proud of your local area?

All Small Town Large Town Suburbs Urgzr'llt'(rleity
—— s D K D B
Ourlocal history [NEA 18 BEl [ 14
Ourindependent/small businesses ] 10 B [ 10] 8| [ 14
Ourdiversity [ 5 E m n m
Food and cuisine [E] 3 5 K 6] K
Our local traditionsfidentity [EJ 5 H n n
Localcu\ture/alt/muswce.gc.):g?setz E 4 E n E n
Our high street [ 5 I B B 8|
Our sports teams (e.g. football club) E 3 |3 n I4
Something else (please specify) |1 1 |1 |1 | |
Not appiicable ] 10 [ 1] [ 18] K
More in_ More in Common - October 2025

The government has recently recognised the importance of place-making and restoring
pride into Britain’s communities through its Pride in Place Strategy. In focus group
conversations, a sense that their public spaces are crumbling and their towns and
communities are in decline is for many Britons at the heart of driving their perception that
Britain is broken. This pervasive sense of decline and feeling of ‘Broken Britain’ among the
public will only start being tackled when Britons feel the visible problems in their
communities and shared spaces, including their parks and green spaces, are beginning to
be addressed.

ui jtlevngqgt/

Tom, works in an auction house living in Grimsby

kHpe-!xibu(t!nz!gbwpvsjuf!uijoh!bcpvu! Hsjntcz @' J
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Though they are not without their own challenges, which will be examined in greater detail
later on in this report, Britain’s parks and green spaces are one of the few things people in
this country still feel positively towards. If the government is to achieve its ambition of
restoring pride in place then ensuring the one thing going well in the public’s eyes, our

parks and green spaces, are looked after so they can continue to be a source of local pride
would be wise.
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What are these green spaces that Britons love
SO much?

Discussions with the nature and green spaces sector threw up a number of definitions of
what a good quality green space is. In early focus group conversations there was no single
consensus on what a ‘green space’ meant among participants although there was a
stronger emphasis on local parks and a lighter focus on the more expansive definition of
green spaces, inclusive of things like verges, which the sector deploys. It was clear that
green spaces mean different things for different people and in different places!’

To more robustly understand what Britons understand ‘green spaces’ to mean a photo-
based experiment was run in the quantitative survey. Participants were randomly shown
photographs of up to four out of eight different green spaces, of varying quality, and asked
to rate how much of a green space they considered them to be on a ten point scale where
zero denoted a space that was not at all a green space and 10 denoted a completely green
space.

This experiment indicated the existence of a small but important difference between the
nature sector and the general public on the definition of a green space. While greater
emphasis is placed on the importance of nature and biodiversity in green spaces by some
campaigners, the general public’s criteria of what constitutes a green space is more lenient
and simple. Among the public, a photo of a nature depleted community football pitch, with
amean score of 7.3 out of 10, outperformed a photo of a community flower garden in a park
full of trees and richer biodiversity - mean score of 6.7 out of 10. The full set of photos shown
to the public, and their mean scores, can be found in the report appendix.

' Conscious of these different interpretations of green spaces, participants, after
completing the photo exercise, were shown the following definition of green spaces and
instructed that this is what would be meant by green spaces in subsequent survey
questions. By ‘green space’ we mean any green area in a town or city that is freely open to
the public - for instance parks, playing fields, community gardens, river banks or canal
sides, woodlands, or grassy areas between houses or at the edges of roads
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Football pitch

1 Average score by public: 7.3/10

Community Flower Garden

1 Average score by public: 6.7/10

COMMUNITY & =
. FLOWER 2@
GARDEN
= ¥ VOLUNTEERS
NEEDED

Those living further from green spaces have lower expectations of what constitutes a green
space. With the exception of a photo of a valley replete with natural trees and grass, which
81 per cent of Britons ranked as a completely green (10 out of 10), those living in urban areas
and those living more than a 20 minute walk away from a green space were more likely to
rank all of our photos with higher scores, suggesting their bar for what constitutes a green
space is lower. In the parts of Britain where access to quality green spaces and nature is
lowest, given these reduced expectations, even small improvements to local parks and
green spaces could generate real rewards and credit for those delivering them.
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Why do Britons love their green spaces so
much?

The attributes which make a green space a high quality one

While Britons may not be unified over the definition of a green space, there is greater public
consensus on what makes a green space a high quality one: good quality nature and
cleanliness. Asked directly what features make a green space a high-quality green space,
two in five Britons (41 per cent) say diverse natural wildlife and plants making it the most
important factor. Proper maintenance of the grass, plants and natural features, free entry
and the space being clean and free from litter or vandalism were other top factors.

kGps! nf-1Jlkvtu!mjlfltjuujoh!boelcfjoh!bcmf!lup!t)]

Stuart, out of work due to disability living in Wakefield

kJut!b!tibnfel!zpv! hhp!epxo!joluif!tvnnfs!boe! bguf
tffluifl!lcfbdiluif!ofyu!ebz!boel!ju(t!bctpmvuf mz! gy

Tom works in an auction house worker and lives in Grimsby

On the face of it, this emphasis on nature in determining the quality of a green space may
seem out of kilter with the fact that Britons put a relatively low weight on it when identifying
green spaces in our photo experiment. However, in focus group conversations, it was clear
that Britons see green spaces as an instrumental asset - focusing on the benefits they bring
to them directly rather than the intrinsic value they may create for the environment. This is
particularly the case for those who live in areas with less access to green space. Those in
rural areas are more likely to select the presence of diverse natural wildlife and plants to see
(46 per cent) as being a key factor for a high quality green space while those in urban areas
and city centres are more likely to select the good maintenance of the space (43 per cent)
and the presence of play and exercise facilities and hosting of community events. Among
those living within a five minute walk of a green space, the share selecting the presence of
diverse natural wildlife and plants to see rises to 47 per cent compared to a 26 per cent
share among those more than a 20 minute walk away from green space.
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The ability to enjoy nature is the most important criteria for a high-quality
green space but facilities are more important for those living in less nature
rich areas

What do you think are the most important features for making a green space a high-quality green space?

Within 5 min Beyond 20
walk of green min walk of

All Britons space green space

Has diverse natural wildlife and plants to see

Well-maintained grass, plants and natural
features

Free to access with no entry costs 37

Clean and free from litter or vandalism 33 32

Has quiet areas for relaxation

Safe to use at different times of day
Has good facilities (e.g. toilets, benches,
bins)

Has adequate seating and rest areas

Well-connected with footpaths and cycle 14 13
outes

I
Accessible for people with disabilities or T T
mobility issues
Well-lit pathways and areas n 10
Has things for children to do (e.g.
playground equipment)

13 15

HA !!!!!!
8

Has water features (e.g. ponds, fountains) n n

Community events and activities take place 7
there I

Has sports or exercise facilities I 4

8
n 7
8
2

~
]

Don't know I 2

-
~N

QN
=)

Other |1

ggrr:n:gn More in Common « October 2025

The benefits green spaces bring to Britons

This instrumental viewing of green spaces can also be seen in the prioritisation of the
perceived benefits green spaces bring local communities. Asked why having access to
green spaces is important, the most commonly selected reasons are all benefits brought
to local people directly rather than intrinsic benefits brought to nature and the environment
more broadly. In clear first place is the mental health benefits they bring - seen as a top
priority by two fifths (40 per cent) of Britons. The presence of good quality nature and
biodiversity in green spaces is important for Britons but this is driven by Britons’ enjoyment
of this rather than the perceived value to the environment. Half of Britons (51 per cent) either
say their enjoyment in seeing wildlife or their ability to connect with nature are top benefits
of having access to green spaces compared to only a third (35 per cent) who opt for either
the benefits to the environment improved biodiversity brings or the local environmental
benefits, like improved air quality, green spaces bring.

kTp!J!gf stpobmmz! epo(u!esjwfl!tp!Jlrvjuf!mjlf!ibw
boel!lcfdbvtf!J!I xpsl!gspn!ipnf!bt!xfmme!uibu! hfut!n
a bit of fresh air when, | call it cabin fever, when you're working from home all the

uj nft/
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Jonny, works in IT and lives in Wakefield

More in Common’s Seven Segments framework can help explain the green spaces
sector’s stronger emphasis on the intrinsic environmental benefits green spaces bring. Like
much of the charitable or third sector, many of those managing and volunteering in the
green spaces sector will be Progressive Activists. Progressive Activists are the only
segment to see the intrinsic biodiversity benefits green spaces bring as one of their most
important benefits. A third (34 per cent) of Progressive Activists select this - 11 percentage
points higher than any other segment. In contrast, there is a strong cross-segment
consensus that the mental health benefits and connection with nature they facilitate are
green spaces’ most important benefits. All but one segment (the older and more mental
health sceptic Traditional Conservatives segment) select the mental health benefits they
bring as the most important benefit of green spaces, while their facilitation of connection
to nature is in all seven segments’ top three factors.

The mental health benefits it brings is seen as most important advantage of
having access to green space

Why do you think having access to green spaces is important?
Select up to three reasons

Established

Incrementalist
e Liberals

All

The Mental health benefits it brings | NEIRLL] 39
They allow me to connect to nature | INER] 34
They provide somewhere to exercise e.g go fora ] -

walk/run
1 enjoy seeing wildlife |G 29
They make the area more attractive to look at [IMEZY 24
They provide a space for children to play [IIIIEL] 24
They support local biodiversity which is important for the 34
They bring benefits for the local envifSNHNTER
improving air quality / cooling temperatures down

They provide spaces for walking dogs
They help reduce loneliness e.g. meeting friends or
bumping into new people/people you know there m
They create a sense of community pride n

They provide value to the local economy n

They provide spaces for community groups to meet up
and hold events n

They increase property values in the area E

Not applicable [| 3

Other (please specify) ‘ 0

Sceptical
Scrollers

The Mental health benefits it brings m
They allow me to connect to nature m

They provide somewhere to exercise e.g go fora
walk/run m
I enjoy seeing wildlife [IIINEE
They make the area more attractive to look at m
They provide a space for children to play m
They support local biodiversity which is important for the ™ 15]
They bring benefits for the local anviTOHHEN g.rét,
improving air quality / cooling temperatures down

They provide spaces for walking dogs [JIIIEE]

They help reduce loneliness e.g. meeting friends or
bumping inta new people/people you know there -E
They create a sense of community pride [JIE]
They provide value to the local economy
They provide spaces for community groups to meet up
and held events -ﬂ
They increase property values in the area

Notapplicable [IE]
Other (please specify) 0
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This strong consensus on the mental health benefits that green spaces bring was also
borne out in all four of our focus group discussions where participants proactively brought
up the role that being able to spend time in green spaces play in helping them to switch
off from the stresses of life and improving their mental wellbeing.

kCsjohjoh!gf pgmfluphfuifs!jo!mpdlepxo/! Xfmm!J! hpu
thought that walking my dog, | thought that would always be such an effort but it

is really not. It is probably one of the best parts of my day. | love taking him for a

walk.

Lisa, a legal assistant in Scunthorpe

kJ!' kvtu!luijol!"uibu!qgbslt!bsf!tp!jngpsubou! cfdbuvt
let's say, where they've not got a really nice space, they've still got somewhere

they could sit on the grass or be able to sit with a friends and discuss problems or

famimz ! uspvemft®!ep!zpv! hfu! xibu!J(n!tbzjohaot

Josh, studying for an apprenticeship in Grimsby

A source of consensus and shared community enjoyment

In Britain’s increasingly fraught and divided politics, green spaces have the potential to act
as the foundation for strong political consensus. The top perceived benefit of green spaces
for 2024 Reform voters is their enjoyment from seeing wildlife, demonstrating the role
green spaces and nature can play as a more palatable bridge into environmental issues for
those who are more wary of climate action. For the Labour Party, the core of their vote is
united by a recognition of the important role that access to green space can play in
supporting strong mental health. Prioritisation of the importance of the mental health
benefits of green spaces is strongest among the Incrementalist Left, who make up a third
of Labour's current vote, and Rooted Patriots and Dissenting Disruptors - whose coalescing
around Reform risks wiping the party out in the Red Wall.
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2024 Reform voters are the most likely to say their enjoyment from seeing wildlife is the most
important benefit access to green space brings

Why do you think having access to green spaces is important?

Select up to three reasons

2024 2024 Reform
All 2024 Labour  Conservative UK 2024LibDem 2024 Green
The Mental health benefits it brings m m m _ m _
They provide somewhere to exercise e.g go for a
weerenecooaeocol T EEED  EEED O EES B BN
ey support local biodiversity which is
important for the environment m m - m _
They make the area more attractive to look at m m m - m -
They bring benefits for the local environment e.g
improving air ity J cooling temperatures cown IRERd | 2] ED [ | 2] =
They provide spaces for walking dogs m m m - m -
They help reduce loneliness e.g. meeting friends
orbumping into new people/people you know m m m - m .
They create a sense of community pride n m m - m -
They provide spaces for community groups to
mest up and hotd events I K 8 | 11 o
They provide value to the local economy [JEI B [10] 8 [ 9] B8
They increase property values in the area a E l I 3 I
Not applicable |:1 |1 Iz |1 |2 |1
Other (please specify) ‘ 0 0 0 (V] 0 0
More in More in Common « October 20256

Common

Green spaces are also seen as a genuinely shared community asset - something that is
extremely valuable amid Britons’ increasingly zero-sum approach to politics. From focus
group conversations it is clear that the economic insecurity that many Britons face and the
distrust of politicians to address this is making them increasingly sceptical and zero-sum.
Britons increasingly see politics and policies as always having winners and losers with few
Britons ever believing they will be the beneficiaries. Promises that the government will take
action which will improve all Britons’ lives are met with scepticism and when discussed in
focus group conversations are almost always met with suggestions that there must be a
catch. Green spaces are seen as a collective asset however, allowing them to escape this
trap. Asked who benefits the most from green spaces in their area, three fifths of Britons (61
per cent) reject the premise of this question and say everyone benefits equally.
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Britons overwhelmingly believe we are all equal beneficaries of green
spaces
Who do you think benefits the most from green spaces in your local area?
Select up to three
All

Everyone equally |1
The young [T
The elderly [N
Community groups | NNE]
Sports teams [ NED
Poor pecple [
Tourists [
women IR
Disabled people [}
Men [HH
Not applicable [l
The local council [E
White people El

Non-disabled |
Jlon-disabled people I

s emfy} 2]

Ethnic minorities [
Rich people I

More in

Common More in Common « October 2025

The electorally key Rooted Patriots (/O per cent) are particularly likely to say this but a
majority of all but one of the Seven Segments (Sceptical Scrollers) agree with this and
majorities of voters of every party also say this. Britons feel that if their green spaces are

improved then they will personally benefit, a depressingly unique attribute for a policy
outcome to have in Britain today.

Majorities of six of the seven segments think everyone benefits from green
spaces equally
Who do you think benefits the most from green spaces in your local area?

% saying everyone benefits from having access to green spaces equally in their local area

All Progressive Incrementahst Establlshed Sceptical Rooted Patriot Traditional Dissenting
Activist Liberal Scroller Conservative Disruptor
More in
Common

Source: More in Common, October 2025
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Ui ftlcbssjfst!mjpnjujoh! Csjupo
green spaces

Britons feel they can access their green spaces

Overall, Britons’ report having positive experiences when it comes to accessing green
spaces. Asked directly, just five per cent of Britons say it is either somewhat or very difficult
forthem to access green spaces with 80 per cent of Britons saying it is either somewhat or
very easy. This positive story of access broadly applies across the population as while for
some groups, like those struggling to afford their basic costs and those living beyond a 20
minute walk of a green space, the proportion saying it is difficult for them to access green
spaces may be higher, it only reaches 15 per cent and clear majorities still say it is easy for
them to access green spaces. Indeed, while disabled people? do face more barriers in
accessing green spaces, only 14 per cent say it is difficult for them to access green spaces,
though this does rise to 19 per cent for those with a mobility impairment.

kdJ!'nfbo!J(wf!hpu!511!bdsft!pg!nfbepxt!po!nz! eppsH!
got the playground in the football pitch but there's a lot of open spaces on that.
Bddftt!gps!nfljto(u!csjmmjbou!cfdbvtf!uifsfitt! bo!

Stuart, out of work due to disability living in Wakefield

2 Defined as those who have a long-term health condition or iliness lasting or expected to
last for at least 12 months which affects their ability to carry out day-to-day activities.
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Most Britons think that it easy for them to make use of the green spaces in their area

For some people, barriers exist which can make it hard for them to access green spaces. Thinking about you
personally, how easy or difficult do you find it to access or use green spaces in your area?
@Veryeasy @ Somewhateasy @ Neither easy nordifficult @®Don’tknow @ Somewhat difficult @ Very difficult

More than 20 min walkcavay from green space —m‘-n
: I
Hondisatied ““i:
|
Mooty mpaired —m— “

More in Common «» October 2025

More in
Common

Safety and anti -social behaviour represent key barriers to
Csjupott!gvmm! fokpznfou! pg!hsffoltqb

However, from our focus group discussions it became clear that while there may not be
major barriers stopping Britons from accessing green spaces, there are significant barriers
preventing them from enjoying their green spaces. In line with wider research, we found
divergent experiences of green spaces. In Wakefield and Scunthorpe, participants were
overwhelmingly positive about their local green spaces but in inner city Birmingham and
Grimsby, participants were much more negative. These negative experiences in
Birmingham and Grimsby were driven by concerns around the safety and cleanliness of
their local green spaces with anti-social behaviour, including littering, at the heart of this.
Though they didn’t undermine their overall enjoyment of green spaces to the same extent,
concerns around safety and anti-social behaviour in green spaces were still pervasive in
Scunthorpe and Wakefield with flytipping, littering, loitering, drug dealing and
consumption and the dangerous riding of bikes/motor bikes all coming together to often
create an environment where people didn't want to be. Though the poor maintenance of
some green spaces, namely downtrodden facilities and unkempt grass and plants, was
also raised by participants, this was less of an emotive issue for them.

kJ! epvcu!uifldpvodjm! xpvme! |l ffqgq!ju!nbjoubjofe-1!f
got it settled, nice and pretty, well guess what? The next week you're going to get

a bunch of hoodlums going in there just to trash it and spray paint it just for shits

andgj hhmftt/

Peter, works in a fish and chip shop in Grimsby
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Mortaza, a school teacher living in Birmingham

These concerns around safety and anti-social behaviour came out strongly in our survey.
Asked what, if any, are the biggest barriers stopping our respondents from accessing green
spaces as much as theyd like, anti-social behaviour (selected by 17 per cent) came in
second place, behind only the inclement weather. Take those selecting at least one of anti-
social behaviour in green spaces and feeling unsafe as their top reasons together however
and this comes out on top with a quarter (25 per cent) of Britons selecting at least one of
the two. These concerns over safety in green spaces closely match the values divide in
More in Common’s Seven Segments. The more anti-system Dissenting Disruptor (29 per
cent), Sceptical Scroller (28 per cent) and Rooted Patriots (28 per cent) are particularly likely
to see safety as a key barrier preventing them from enjoying green spaces. In contrast,
Progressive Activists (17 per cent) and Established Liberals (18 per cent), the two segments
which are likely most overrepresented in the nature/green spaces sector are much less
likely to see safety threats, helping to explain the prioritisation gap between campaigners
and the public around safety in green spaces. Politically, the government has identified that
tackling anti-social behaviour will be vital for winning back the support of Labour to Reform
switchers. Incorporating a focus on tackling anti-social behaviour in green spaces would
be a good starting point for this as, by itself, anti-social behaviour (24 per cent) is the biggest
barrier to enjoying green spaces for these voters.
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Who are safety concerns most salient for?
It is also clear that safety concerns are particularly restricting the ability of women to enjoy

green spaces. While women are only marginally more likely than men (7 per cent to 3 per
cent) to say they face difficulties in accessing green spaces, it is clear that darkness creates
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