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Incrementalist Established
Left Liberals

Progressive
Activists

Rooted
Patriots

Sceptical
Scrollers

Traditional Dissenting
Conservatives Disruptors

..an outspoken
group that is
politically engaged
and globally
minded,
championing social
justice but feeling
alienated from
mainstream
politics

..a group that leans
left and trusts
institutions, often
stepping back from
the news and
avoiding politically
fraught debates

.. @ prosperous
group that is
confident in
institutions, values
expertise, and
believes the
system broadly
works

..a disengaged
group that has lost
trust in
mainstream
institutions and
increasingly looks
online for sources
of truth

..a patriotic group
that feels
overlooked by
elites and wants
leaders with
common sense to
protect local
identity

.. a nostalgic group
that respects
tradition, authority
and personal
responsibility, while
remaining sceptical
of rapid change

.. a frustrated
group that craves
radical change and
backs strong
leaders who
promise to shake
up a broken
system
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Three “big” segments Four “small” segments

Progressive Established
Activists Liberals

(12% of the (9% of the
Incrementalist Rooted Dissenting sielpU Bl pelpUEEm,
Left Patriots Disruptors

(21% of the (20% of the (20% of the
population) population) population)

Sceptical Traditional
Scrollers Conservatives
(10% of the (8% of the

population) population)




How healthy is
the British food
system?
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Britons think that food is getting worse in the UK

Britons are pessimistic about the direction of
travel for the food system. Three in five say
that previous generations ate more healthily
than Britons today, with just 17 per cent of
Britons believing that diets have become more
healthy.

While many issues within food divide the
debate, Britons are united around the idea that
we are eating less healthily than previous
generations.

Which of the following comes closest to your view... Britons today eat
@ More healthily than previous generations @ About the same as previous generations

Don't know @ Less healthily than previous generations
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Britons tend to say they want food to be

healthy rather than cheap

Food is very complex and Britons are often
put into camps of preferring cost or health.
The reality is more complex, but when pressed
Britons say they would rather have healthy and
sustainable food over cheap.

In focus groups people discuss that they have
many priorities when it comes to their food
choices, but that cost is often the deciding or
limiting factor.

Almost two thirds of Britons say that they
would rather healthy and sustainable food
over cheap food

Which of the following comes closest to your view?

.1 - I need food to be cheap, even if that means it is less healthy or less
envrionmentally-friendly
e2 @3
8 4 - I need my food to be healthy and environmentally friendly, even if
that means it’'s not as cheap

WM

Progressive Activists n““n
Incrementalist Left ““
Established Liberals E“““
Sceptical Scrollers n“““
Rooted Patricts [N EZ2NNNNN N I
Consarvarnes EMMEZINN N
Dissenting Disruptors “““n
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Most people think that access to healthy food is unequal

. Please say how well the following statements reflect your views using the scale.
Britons are acutely aware of the fact that food Y J y ¢
@1 Healthy food is equally available to rich and poorinthe UK ®2 @3

is not equally accessible to people across the @ 4 Healthy food is not equally available to rich and poor people in the UK

Cvough whieh most Bitons see police at e .
moment - and food is often at the epicentre
of this.

Source: More in Common, April 2025
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Food is a major part of the cost of living crisis

Concern about the cost of living is driven by food and energy prices

Which of the following are causing you to be most concerned about the cost of living at the moment?

Food cost is a dominant concern for Britons when it Please select up to three.
comes to the cost of living crisis. Food shopping and

Food shopping and
grocery prices

groceries is the main concern to Britons when thinking
abOUt the COSt Of |iVing. Energybiltlé%atrsigirt\)c’i)

Housing costs (rent or
mortgage payments)

44 per cent of Britons say that they shop around more to

save money on their weekly shop. 43 per cent say they Water bills 2
are cutting down on eating out, and 14 per cent are e r—
skipping meals to save money. SER
Broadband/internet and
mobile phone bills
Cost has certainly always been an important factor when Lelirrendibiionng:
. . going for dinner, cinema,
the public decide what they eat, but now more than ever S

the cost of living is shaping Britons view of the food Bibioas an bein prioas
system.

Clothing
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Cost is the top priority for Britons when choosing their

food

Affordability is seen by the majority of Britons as the
dominant deciding factor for their food choices.
Despite a clear want to eat more healthily, many cite
costs as the inhibiting factor stopping this.

While Britons clearly care about other factors than
just affordability and convenience, cost is the final
‘deciding factor’ for many when doing their weekly
shop or food plan.

Focus group participants quickly discuss the
multiple pressures which they face when making and
preparing food. Be it children’s appetites, working
hours and energy levels - but the majority of food
choices occur on a level of necessity rather than
preference.

When it comes to your personal choices in the food you buy and consume, what are your priorities?

Affordability of food

Food flavour and quality
Health impacts of food
Reducing food waste

Food safety/hygiene
Supporting British farmers
Food convenience
Improving animal welfare
Where your food comes from
Protecting the environment

Don't know

More in

Common More in Common « August 2025
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Across the segments many of the priorities remain
consistent
Priorities of food for each segment

While prOteCtlng the environment ranks |0W|y across When it comes to your personal choices in the food you buy and consume, what are your priorities? Select
. . to two.
each of the segments, for Rooted Patriots reducing MpRRSR

All Progressive Activists Incrementalist Left Established Liberals

food waste features at number three, and for

Affordability of 440, Affordability of e Affordability of Food flavour
fzod 44% :zod 57% ond 51% and quality 33%

Traditional Conservatives supporting British farmers |

Food flavour Food flavour Food flavour Food
d oes. and quality n and quality ﬂ and quality E safety/hygiene 31%

Health i:!; f:%tj E Healthil: f:%t; E Healthir: f:%tj M Health ir: f?;?j 30%
However, across 4 of the seven segments, the same ‘ ‘

three priorities persist - of affordability, quality and

Sceptical Scrollers Rooted Patriots Traditional Conservatives Dissenting Disruptors

/ Food flavour Affordability of 7
54% and quality :zod "7-'“1;
Food flavour Food flavour Affordability of
and quality and quality food
Health impacts Reducing food Supportin: Health impacts
offood ﬂ gwas(e ﬂ Britisl? armerg o&ood

gg:n::n More in Common « August 2025

personal health.

Affordability of Vi Affordability of
t5od | 201% od

. Food flavour
m and quality
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What do Britons think of as ‘healthy’?

Organic and locally sourced foods are the those which
Britons tend to view as the most healthy. Critically meat
and plant rich foods are both seen as healthy.

On the other end of the spectrum, processed foods are seen
as some of the least healthy. Alongside that, the food that
children eat are seen as some of the least healthy as well.

In general, how unhealthy or healthy do you think the following are:

Organic food
Locally-sourced food
Meat

Plant-rich food
Supermarket food

Food that you can afford
Sit-down restaurants
School dinners

Hospital food

Food that children eat
Takeaways/delivered meals
Fast food restaurants

Processed food

More in
Common

N
|
o

More in Common « August 2025
Note: % of respondents who think it is healthy or very healthy



Who's responsible

for food in Britain?



Appetite for change More in
Common

Obesity is still seen as a personal issue among most Brits

Only one-fifth of Britons see obesity as Britons overwhelmingly view obesity as an
. . o individual responsibility

SyStemIC Wlth the vast majorlty Of the Which of the following comes closest to your view?

i i i 1 VI 1- obesity is mostly an outcome of individual choices and decisions
country saying that obesity is an individual an outcome of individual ch
i ®2- @3-
ISSUe. . 4 - obesity is mostly an outcome of things outside of the individual’s

control

Crucially this shapes how most people Al %//////////////////////%%%g
. . Progressive Activists 17 27

come to conversations about changing the incrementaist Lett [ NN

food system. §  Esteblished Liberals [N N NEINE

8 Sceptical Scrollers | EENSNEI RN NN

Rooted Patrcts |CCSN I M- K
Traditional

Conservatives “na

Dissenting Disruptors NN LR S MR
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Public hold individuals and businesses responsible for
rising rates of obesity

While many in Britain still place blame primarily Britons blame individuals, food manufacturers and food businesses for obesity

Which of the following, if any, do you think is most responsible for rising rates of obesity in the UK? Select up to

on individuals, there is a broader remit of three

responsibility which engages food producers
and manufacturers. Individuals themselves

Fast food businesses

Food producers and fast-food manufacturers
are seen as being more responsible for Processed food manufacturers
obesity than the government.

Society as a whole

“ Supermarkets

. L Adbvertisi i
| think we are made to think it's our fault and that vertising companies

everyone's just not taking care of themselves by

. . . The government
eating the wrong thing. But actually the stuff that is
put into food now, a lot of it is manufactured and e NG
artificial ... think the companies that make food
need to take a lot more responsibility...".

Sarah, Establish Liberal, London

Schools

= -

More in

Common Source: More in Common, April 2025
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When asked who they’d like to see take more
responsibility - manufacturers come out on top

Even though many Britons see individuals as
responsible for their own obesity, the public
do not necessarily see them as best placed
to deal with it.

Instead, in focus groups people discuss the
larger food businesses with sizeable profit
margins that they feel should take more
responsibility for addressing the negative
outcomes of the food system.

At the same time, education is often a
favoured intervention to reduce obesity.

Britons want to see food manufacturers do more to
address the negative impacts of the food system

For each of the following, do you think they do the right amount, not enough or too much to
address any negative impacts of the food system?

Food manufacturers

The UK government

Parents

Food retailers (supermarkets)
British citizens

Local authorities

N

Schools

The NHS

Farmers

More in More in Common « July 2025
Common This is 'net' responsibility: those who said they did 'not enough' minus too much'
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Britons are more supportive of government
intervention on food than in general

8

R

Incrementalist Left

The British public are more supportive of Which comes closest to your view?

intervention around food then they are in @ The government do not intervene enough @ Don’t know @ The government intervene too much

the abstract. With food being the target Government Intervention Overall Government Intervention in Food

for intervention, support across the s ' e - B - B -
country increases by 13 per cent. progressive activists | = 10
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I do think it's good [govt intervention on food]. | am

always conscious about any form of regulation, that

More in

it operates in the right way and it's fit for purpose in Commor

More in Common « August 2025
the particular purpose. | think it's fit in its role. But

some regulation I'm a bit worried about because

sometimes it does feel a bit big brother, but this is

more like a big mother rather than big brother”.

Tony, retired, Dissenting Disruptor, Blackpool
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Intervention on healthy eating has

cross-party support

Every major party’s voters has majority
support for government intervention in
healthy eating. The lowest is Reform UK at
51 per cent, with the highest being Labour
voters at 71 per cent. 48 per cent of
Labour to Reform switchers supported
government intervention on healthy
eating.

When discussing intervention, many have
personal experiences with previous projects
which they see as not ‘getting to the root of
the problem’ such as the sugar tax or Jamie
Oliver's healthy school meals. However, most
laud the efforts made to improve the diet of
Britons, and particularly the diets of
children.

Which comes closest to your view?

@ The government should support people to eat healthily @ Don’t know @ The government should not intervene into what people eat

All

Labour

Conservative

Liberal Democrat

Reform UK

The Green Party

More in

Common More in Common « September 2025
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What should the government prioritise when it comes to
fo o d ? When it comes to the food system, what do you think the government's priority should be?

Select up to two.

@AIl @ Progressive Activists @ Incrementalist Left @ Established Liberals @ Sceptical Scrollers
@ Rooted Patriots @ Traditional Conservatives @ Dissenting Disruptors

Affordability of food, supporting British farmers and .

health impacts are the top prioritise the British public torcatiey of oo [T &
Supporting British farmers “ 23
want the government to focus on. Heatth impacts ot food [N 2

Food safety/hygiene n 22
Secure supply of food n 16
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The socially conservative segments, Rooted Patriot, Reducing foodweste [JECH "

Traditional Conservative and Dissenting Disruptor are the PILP‘Q‘:WT E :‘

most likely to name supporting British farmers as one of Regulating food businesses [ s

their top priorities. e RN TR

Affordability of food “
Supporting British farmers n

Protecting the environment is most popular among Heathimpects of oo [

Progressive Activists, but not a main priority for any of the foadsaiehygiene E
Secure supply of food

Other Segments. Reducing food waste n

Protecting the environment n

Improving animal welfare n

Regulating food businesses u

saanHEaHH
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g

More in

Common More in Common « August 2025



Appetite for change

More in
Common
[ ] [ ] [ ] [ ]
What are Britons willing to accept on obesity?
School exercise
°
What obesity policies are most accepted? &6
This varies across political parties, but
often education and exercise are seen as 'fg’ Supermarket‘foodtav’é'éf’é""“Ad”“f“‘”
the most popular policies to deal with >
obesity in the UK. E
3
E 20 MUP for alcohol
o ([
: Weight loss drugs
o
0
Y © © ® P o ®© S oy o

Support / Opposition (net)

Source: More in Common, April 2025
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Public is split on meat reduction
While intervention to make Britons eat more
healthily garners a majority support, this falls To what extent would you support or oppose the government taking action to encourage people to eat less meat?

to one third of Britons when talking speciﬁcally @ Strongly support @ Somewhat support @ Neither support nor oppose @ Somewhat oppose @ Strongly oppose

pout meet consumetion g - P I -
Progressive Activists are the one segment with Frogressive Activists —n__n
Y eoppertforreducing meet e [ s K
— - -
Traditional Conservatives and Disseni oo [ ¢
nipers e egmees o e popuin 2 —
that oppose the reduction of meat on a Rooted Patriots —“__n
fundamental level. Traditional Conservatives nn_“—

More in
Common

More in Common « August 2025
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Introducing a High Fat, Salt, Sugar tax

There is net support across Britons for
such a tax with net 13 per cent support,
however this support drops to 3 per cent
when discussing processed foods such as
‘sausage rolls, cheddar cheese or
ready-meal lasagne’.

Focus groups raise concerns that the
costs would simply be passed on to the
consumer, or that big businesses would
‘find a way around’ such legislation.

Low-trust combined with a cost of living
crisis mean that Britons are often nervous
about being taken advantage of and have
little faith the government can control it.

If the government introduced a tax on food high in salt, fat and sugar, do you think this would be a good thing
or a bad thing?

@ Very good thing @ Quite good thing @ Quite bad thing @ Very bad thing

. _ e
- IE=

More in
Common

Progressive Activists

More in Common « August 2025
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Supporting the growth of British horticulture

The most popular policy tested was support for British
horticulture, with a net support of +81.

Farmers hold a special place in the heart of the British
public which may explain why measures to help farming
businesses are, at a theoretical level, resistant to price
impact - with many willing to accept higher prices as a
consequence of protectionist agricultural policies.

Policies should aim to evidence their support to farmers
to increase support as widely as possible.

To what extent do you support or oppose the following policy?
Support growth in British horticulture (vegetable and fruit growing)
@ Strongly support @ Somewhat support @ Neither support nor oppose @ Somewhat oppose @ Strongly oppose

. T "

ggrrnen:gn More in Common « August 2025
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Why should the government act on obesity?

The top reasons for government intervention on
obesity are reducing pressure on the NHS, protecting
children and reducing the rates of other diseases.

Many of the reasons to act on obesity are popular with
the public and centering the NHS and children is
particularly popular.

In focus groups, people discuss the underhand
techniques of advertising that often pray on and
exploit people in vulnerable moments.

Most compelling arguments include stopping illness, protecting
children and helping the NHS
Below are a list of reasons that some people put forward for why the UK

government should invest more in tackling obesity. For each reason, please rate
whether you find it convincing or unconvincing.

Obesity causes other illness

Protect children from obesity

~N

Reduce pressure on NHS

Reduce expenditure on NHS

Make healthy food affordable for
all

Everyone has a role to play

Healthier nation is a wealthier
nation

Businesses need to take a greater
responsibility

N

Net convincing

gg:n'.gn Source: More in Common, April 2025
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Costs to consumers and businesses are most
compelling counter-arguments to action on obesity

The main concern for Britons is that the cost of
intervention will be passed onto consumers.

Interestingly concerns about what the government
should and should not do don’t come through as
strongly. While nanny state arguments win with some,
overall it is a concern of cost that drives scepticism.

Below are a list of reasons that some people put forward for why the UK
government should NOT invest more in tackling obesity. For each reason, please
rate whether you find it:

Cost passed on consumers
Damage to small businesses
Diet is an individual choice
Health is a personal choice
Job losses in the food industry
Other health priorities

Popular food becoming expensive

INI
| I

Cost to food manufacturers

Govt should not regulate food and
advertising

Net Convinced

More in

Common Source: More in Common, April 2025
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Centering children in intervention increases support

Making intervention on healthy eating
about children massively increases
acceptability among Britons, especially
the center right segments of Dissenting
Disruptors and Rooted Patriots gaining a
majority of support.

Almost half of Britons say that the
government is not doing enough to protect
the health of children

In your opinion is the government currently doing enough to protect children's
health in the UK?

@ Not enough ® About the right amount ® Don't know @ Too much

s

Progressive Activists ““
Incrementalist Left ““na
Established Liberals “““E
Sceptical Scrollers ““m
Rooted Patriots | W N 12
ComSiton:! | R Y
Dissenting Disruptors ““na

Segment

gg:n:gn More in Common « March 2026
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Where do people get their information about food,

health and wellbeing?

Food and diet is deeply intertwined with health and
wellbeing, with mental health being a result of and a
contributing factor towards a healthy diet.

While there has been extensive research into the impacts of
social media on young people’s mental health, few have then
linked that to their diet and physical wellbeing. Gen-Z are twice
as likely to gather information about diet and wellbeing on
social media than the general population, meaning social media
has an outsized influence on their diets and understanding of
wellbeing. This results in a policy environment greatly
out-of-step with the information networks young people are
interacting with on a daily basis.

Gen-Z are almost twice as likely to get their information
about diet and wellbeing from social media than the rest
of the public

How do you get your information about diet and wellbeing? Select all that apply.

Gen Z (28 and below)

By talking to friends and
family

By going on social media
Through TV shows
Cookbooks

None of these

More in

Common More in Common « December 2025
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The seven segments on food
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Dissenting
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The segment most likely to want to change their own diet, particularly to reduce their meat consumption.
They are highly supportive of government regulation and sceptical of big-businesses.

While supportive of government change to improve the food system, they do not favour radical
change. Their high levels of trust in the government make them more supportive of taxation.

They are the only segment who do not see the cost of their food as a priority. They are concerned about
their personal health and the safety of food, but willing to change their diet based on new information.

Sceptical scrollers are the most online segment and most likely to see food through the lens of
online culture. This likely impacts the trends they follow and diets they subscribe to.

High levels of threat perception and concerns about the cost of living are fundamental. This
segment will oppose intervention that may push up costs.

This segment sees change to the food system as potentially threatening to British values and
ways of life. Particularly sympathetic towards farmers and producers in the UK.

These people see the world through individuality and anti-elitism. They don't like to be told by
government what they can and can’t do, and may ask what the ‘big deal’ is requiring change.
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Thank you

Contact: andrew@moreincommon.com




